
Can e-Business do without Customers?
Organizations the world over are embarking on e-Business or e-Commerce to enlarge or bring about the needed efficiency in the running of its various functions. Ghana and as such Africa cannot be left out when it comes to embarking on the journey of this new face of technologies which everyone is crying for.  The paper proposes strategies and also the electronic technologies which certain organizations in Ghana and Africa have used to bring about the deserved improvement in their customer base. 
In embarking on the studies of the paper, selected case studies of certain organization in Ghana and Africa will be carried out.
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